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learning, big data analytics, and intelligent automation, are reshaping tourism
by enhancing service quality, operational efficiency, and customer
engagement. The research combines theoretical analysis with empirical
observations to evaluate how Al contributes to the modernization of tourism
systems. Special attention is given to the integration of global practices with
local implementation, particularly in developing countries. The findings
demonstrate that Al-driven digital transformation significantly improves
competitiveness, sustainability, and innovation in tourism. The study
highlights the importance of aligning global technological trends with local
conditions to achieve effective outcomes.
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AHHOTayms: B faHHOM nccrnefoBaHWM paccMaTpuBAETCsl pofib UCKYCCTBEHHOro mHTennekTta (VW) B TypucTuyeckonm
oTpaciM B paMkax UudpoBol TpaHcdhopMauMm C akUEHTOM Ha rnobanbHble TeHAEHUUM W JTOKasnbHbIA  OMbIT.
TexHonorum UK, Bknovas MawwmMHHOe obydeHue, aHanu3 60MbluMX AAHHBIX U MHTENNEKTYaNbHY0 aBTOMaTU3aumio,
TPaHCOPMUPYIOT TYPU3M 3@ CYET MOBLILIEHUS KauecTBa 0BCTYy>XUBaHMWS, YyULIEHUs onepaumMoHHO 3 heKTUBHOCTM
N yCUneHusl B3aMMOAEUCTBMS C KMeHTamu. B paboTe coueTaloTcs TeopeTMUecKMM aHanmM3 U 3MIMpuyecKkue
HabniogeHns Ana oueHkn Bknaga MW B moaepHuMzaumio Typuctuyeckmx cucteMm. Ocoboe BHWMaHue yaensetcs
MHTErpaumMm rnobasbHOro OmnbiTa C JIOKaNbHOW MPaKTMKOM, O0COGEHHO B Pa3BMBAMOWMXCS CTpaHax. PesynbTaTbl
NCcCnefoBaHus  MoKasbliBalOT, UTO  UuMdposBas TpaHcopMauuss Ha ocHoBe MWW 3HauuTenbHO  noBbIWAET
KOHKYPEHTOCMOCOBHOCTb, YCTOMUYMBOCT W MHHOBALUMOHHOE pa3BuTUe TypusMa. [loauépKuBaeTcs BaXHOCTb
COrnacoBaHusi rnobanbHbIX TEXHOMOrMYECKUX TEHAEHUMIA C MECTHbIMM YCMOBUSAMU LSt AOCTVMDKEHUS 3P heKTUBHbBIX
pe3ynbTaTos.
KnroueBbie cnoBa: VICKyCCTBEHHbIN MHTENNeKT, undpoBas TpaHchopMaums, TypucTUYeckas MHAYCTPUS, YMHbIN
TYpu3M, robasibHble TeHAEHLUMM, TIOKabHBIN OMbIT, UHHOBALWMKW, aHaIu3 AaHHbIX.
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Anotatsiya: Ushbu tadqiqot ragamli transformatsiya doirasida turizm sohasida sun’iy intellekt (SI) ning rolini
o'rganadi hamda global tendensiyalar va mahalliy tajribalarni tahlil giladi. Mashinaviy o'rganish, katta hajmdagi
ma’lumotlar tahlili (big data) va intellektual avtomatlashtirish kabi SI texnologiyalari xizmat sifatini oshirish, operatsion
samaradorlikni yaxshilash hamda mijozlar bilan o'zaro alogani kuchaytirish orgali turizm sohasini tubdan
o'zgartirmoqda. Tadgiqot nazariy tahlil va empirik kuzatuvlarni uyg'unlashtirgan holda SI ning turizm tizimlarini
modernizatsiya gilishdagi o'rnini baholaydi. Aynigsa, global tajribalarni mahalliy sharoitlarga moslashtirish masalasiga
alohida e'tibor garatilgan, xususan rivojlanayotgan mamlakatlar misolida. Tadqiqot natijalari shuni ko'rsatadiki, SI
asosidagi ragamli transformatsiya turizmda ragobatbardoshlik, bargarorlik va innovatsion rivojlanishni sezilarli darajada
oshiradi. Shuningdek, samarali natijalarga erishish uchun global texnologik tendensiyalarni mahalliy sharoitlar bilan
uyg'unlashtirish muhim ahamiyatga ega ekanligi ta’kidlanadi.

Kalit so’zlar: Sun'iy intellekt, ragamli transformatsiya, turizm industriyasi, aqglli turizm, global tendensiyalar, mahalliy

tajriba, innovatsiya, ma’lumotlar tahlili.

Introduction

The ongoing digital transformation of the global
economy has significantly influenced the tourism
sector, introducing new technologies that reshape
traditional business  models. Among  these
technologies, artificial intelligence (AI) plays a central
role by enabling automation, personalization, and
data-driven decision-making.

International scholars such as Buhalis and Law (2008)
emphasize that digital technologies are fundamental to
the evolution of modern tourism systems. More
recently, Gretzel et al. (2020) argue that Al is a key
driver of smart tourism development, allowing
organizations to process large volumes of data and
deliver customized services. Tussyadiah (2020) further
highlights that AI enhances tourist experiences by
enabling real-time interaction and predictive
recommendations [3].

From the perspective of Uzbek researchers,
Rakhmatullaev (2021) notes that digital transformation
is essential for improving the competitiveness of
Uzbekistan’s tourism industry. Similarly, Tursunov
(2020) stresses that the adoption of AI technologies
contributes to innovation and efficiency in tourism
services. Yuldashev (2022) also points out that
integrating global technological trends with local
practices is crucial for sustainable development.
Building on these viewpoints, this study aims to
explore the role of Al in tourism within the context of
digital transformation by analyzing both global trends
and local experiences. The introduction establishes
that Al serves as a bridge between technological

innovation and practical implementation in tourism
systems.

Literature review

The concept of digital transformation in tourism refers
to the integration of advanced technologies into all
aspects of tourism operations. Al is a core component
of this transformation, enabling intelligent automation
and data-driven strategies.

According to Buhalis and Amaranggana (2015), smart
tourism systems rely on interconnected technologies,
including AI, to enhance service delivery and
operational efficiency [1]. Gretzel et al. (2015)
introduce the idea of “smart tourism ecosystems,”
where Al facilitates real-time decision-making and
personalized services [2].

Recent studies by Li et al. (2021) highlight that AI
applications such as chatbots, recommendation
systems, and predictive analytics significantly improve
customer satisfaction and operational performance [5].
Similarly, Sigala (2018) argues that Al-driven
innovation is essential for maintaining competitiveness
in the global tourism market [6].

Uzbek scholars have also explored this topic. Karimov
(2019) discusses the importance of digital
transformation in  Uzbekistan’s tourism sector,
emphasizing the role of Al in improving service quality.
Abdullaev (2021) highlights that adopting global
technological practices while considering local
conditions is crucial for effective implementation [7].
Ruziev (2022) further notes that Al technologies can
enhance both efficiency and sustainability in tourism
operations [8].
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Despite these contributions, there is still a need for
comprehensive research that integrates global trends
with local experiences. This study addresses this gap
by providing a comparative and analytical perspective.
Methodology

This research is based on the concept that AI supports
digital transformation in tourism through three
interconnected dimensions:  service innovation,
operational efficiency, and strategic decision-making.
To examine this concept, the study applied the
following approaches:

Comparative Global-Local Analysis: Global AI
practices in tourism were compared with local
implementations, particularly in Uzbekistan. This
approach helped identify gaps and adaptation
strategies.

Empirical Data Analysis: Statistical data related to
digital transformation indicators, such as service
quality, efficiency, and customer engagement, were
analyzed to assess the impact of Al technologies.
Case-Based Evaluation: Selected tourism
enterprises implementing AI tools (e.g., chatbots,
smart booking systems, recommendation engines)
were examined to understand how global technologies
are adapted to local contexts.

Integrated Conceptual Analysis: The relationship
between AI adoption and digital transformation
outcomes was analyzed based on the defined
conceptual framework, ensuring consistency between
theoretical assumptions and observed data.

These methods were applied directly to demonstrate
how AI technologies influence tourism systems in both
global and local contexts.

Results And Discussion

The findings confirm that Al is a critical driver of digital
transformation in the tourism sector. At the global
level, AI technologies enable advanced data
processing, personalized services, and efficient
resource management. These innovations improve
competitiveness and customer satisfaction.

At the local level, particularly in developing countries
like Uzbekistan, AI  adoption presents both
opportunities and challenges. While AI technologies
improve efficiency and service quality, their
implementation requires investment, infrastructure,
and skilled personnel.

The study highlights that successful digital
transformation  depends on  aligning  global
technological trends with local conditions. For
example, adapting Al systems to local languages,
cultural preferences, and market structures is essential
for achieving effective results. Furthermore, AI
contributes to innovation by enabling new business
models and service formats. However, issues such as

World Bulletin of Management and Law (WBML)
Available Online at: https://www.scholarexpress.net

data privacy, technological inequality, and high
implementation costs must be addressed [9].

Overall, the discussion demonstrates that Al serves as
a bridge between global innovation and local
application in tourism.

Conclusion

In conclusion, artificial intelligence plays a pivotal role
in the digital transformation of the tourism sector by
enhancing service quality, operational efficiency, and
innovation. The study shows that AI technologies
significantly improve the competitiveness and
sustainability of tourism systems. The integration of
global AI trends with local experiences is essential for
achieving effective and sustainable outcomes. For
countries like Uzbekistan, adopting AI technologies
offers significant opportunities for modernizing the
tourism industry and strengthening its position in the
global market.

Future research should focus on long-term impacts of
Al and strategies for overcoming implementation
challenges in different regional contexts..
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